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GLOBALG.A.P. Statement on GAP Research Institute’s Common GAP Mark

It has come to the attention of GLOBALG.A.P. that Japan’s GAP Research Institute is planning
to promote a new “Common GAP Mark” initiative — a consumer label for agricultural and
livestock products certified to the ASIAGAP, JGAP, and GLOBALG.A.P. schemes, among
other possible options.

GLOBALG.A.P. wishes to clarify that the Common GAP Mark is not a joint initiative, and that
the GAP Research Institute is not a GLOBALG.A.P. Community Member nor affiliated with 10f6
GLOBALG.A.P. in any way.

The only consumer label that is officially affiliated with GLOBALG.A.P. standards — and
therefore operates under the necessary verification and integrity that the GLOBALG.A.P.
system provides — is the GGN label, owned by FoodPLUS GmbH.

Taking into account the documentation made available to us, GLOBALG.A.P. expresses deep
concern that B2C solutions without sound requirements and robust verification processes have
the potential to both mislead consumers and put the reputation of producers, supply chain
stakeholders, and retailers at risk.

With the exception of a self-declaration on certification, a sublicense agreement, and
acceptance by the GAP Research Institute, the label requlations published by the organization
contain no rules on traceability and real time verification of the producer’s certification status.

According to the GAP Research Institute's regulations, producer certification status is not
verified prior to labeling, and the Common GAP Mark label is not supported by supply chain
traceability — meaning the proper identification, segregation, and integrity of products from
certified production cannot be monitored or guaranteed. This greatly increases the possibility
of food fraud as the authenticity of products from certified farms cannot be traced throughout

the supply chain.
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The GGN label for certified, responsible farming and transparency

The GGN label for agriculture, aquaculture, and floriculture is based on GLOBALG.A.P.
standards for safe, socially and environmentally responsible farming practices. These
standards and add-ons have been in operation for over 25 years and represent the most
widely-adopted farm assurance solutions worldwide — currently used by over 200,000
producers in more than 130 countries.

GLOBALG.A.P. standards are recognized by the GFSI and are audited annually by
independent, third-party certification bodies. Their delivery and implementation is also
monitored by the industry-leading GLOBALG.A.P. Integrity Program to ensure their consistent
application worldwide.

First launched in 2016, products with the GGN label can now be found in-store in 40 countries
on five continents. It provides reassurance to consumers in three fundamental ways:

1) A high level of farm assurance, including social practices, must be implemented
and verified before a GGN Ilabel license agreement is granted.
Whereas the Common GAP Mark permits unverified self-declaration of certification to
one of three standards, the GGN label requires real time verification of certification to
GLOBALG.A.P. Integrated Farm Assurance (IFA) or a benchmarked equivalent for
each specified product through the GLOBALG.A.P. IT systems before a GGN label
license is granted. The same process applies to verification of full compliance with the
GRASP assessment at farm level to demonstrate social responsibility. This is vital for
both domestic and imported products, particularly in selected high-risk cases.
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2) Supply chain segregation and traceability is safeguarded through GLOBALG.A.P.
Chain of Custody (CoC) certification.
Whereas the Common GAP Mark does not require any proof of supply chain
segregation, the GGN label requires CoC certification for the entire supply chain (until
the point of packaging). The CoC standard specifies strict requirements for the proper
segregation, handling, and tracing of products in the supply chain and ensures that
products bearing the GGN label are truly sourced from certified production processes.
This mechanism is in place to minimize the risk of accidental or intentional food fraud
as far as possible.

3) Transparency via the GGN label portal.
As an additional way of promoting trust among consumers, all products with the label
feature a 13-digit identification code in the form of a GLOBALG.A.P. Number (GGN) or
Chain of Custody (CoC) Number. Through the dedicated GGN label portal, consumers
can find all the relevant traceability information connected with the product.
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GLOBALG.A.P. certification claims remain exclusively for business-to-business use and must
be based on valid and verifiable certificates. Business-to-consumer communication is strictly
limited to the cross-category GGN label.

Verification, segregation, and traceability are vital for system credibility

The integrity of consumer labeling is essential to both building trust in the market and helping
shoppers to make informed choices. The requirements and verification processes of the GGN
label ensure that the reputation of sector stakeholders is safeguarded and that the supply chain
can operate with confidence.

Mitigating exposure to reputational risk can only be achieved within a credible, closed-loop
system that protects the status of products originating from certified production and offers
transparency and traceability across every stage of the supply chain. The Common GAP Mark
does not meet this criteria, and in practice may even undermine the key issues — such as food
safety and workers’ welfare — that are behind its introduction.

For further information, or to raise questions and concerns, please contact us.
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Kind regards,
Katsuhisa Takesue
Technical Key Account Manager
GLOBALG.A.P. c/o FoodPLUS GmbH
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